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CHAMBER MEMBERSHIP

700 Stakeholders

650 Businesses (voting)

50 associate, individual & civic members (non-voting)

BOARD OF TRUSTEES

Representatives of membership &
the decision making body

EXECUTIVE COMMITTEE

Actions subject to
approval of the Board

PRESIDENT/CEO & STAFF

GOVERNMENT RELATIONS

ECONOMIC DEVELOPMENT

STAKEHOLDER SERVICES

Department's mission: Work with
elected officials to support and/or
establish legislation, regulations and
policies that enable businesses to thrive
and compete locally, nationally and
internationally. Offer related educational
programs and generate revenue for the
Chamber. Examine issues representing
stakeholders' top concerns.

Department's mission: Encourage
an environment for the attraction,
growth and retention of businesses
within the Chamber’s geographic
marketing area (typically the
Westerville School district). Work

in partnership with the City, related
counties and townships and
Westerville schools to generate
revenue for the Chamber and to
expand the visibility and ease of doing
business in Westerville.

Department's mission: Offer
services, programs and events

that promote our stakeholders’
organizations and provide them
opportunities to network with one
another, thereby developing productive
business relationships and generating
revenue for the Chamber.
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Our mission

We are an association of businesses
providing dynamic leadership and advocacy in the community
on behalf of our stakeholders.

Our vision

To become the most influential and respected business advocacy group in the community.

We're proud to drive business results in the community
through the following committees and events:

Economic Stakeholder Government
Development Services Relations
COMMITTEES COMMITTEES COMMITTEES
+ Business development * Ambassadors + Development, research &
« CEO Roundtable * Marketing & communications lobbying for local & state
South State Street * Stakeholder benefits: issues
development discounts on health + Interest Groups (health care,
«  Education insurance, office supplies & taxation, etc.)
+  Small Office Home Office more
(SOHO) * Professional development EVENTS
*  Young Professional Group * Recognition: Business « Election Academy
Person of the Year Award + Legislator forums
EVENTS + Candidate forums
+  Music & Arts Festival EVENTS + Grassroots survey
* Annual:
+ Spring Sensational Social
+ Golf outing
+ Evening of Elegance
* Quarterly:
+ Stakeholder luncheons
+ Women in Business
luncheons
* Monthly:
* Business after hours




